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Spearheaded by the Reinsdorf and Wirtz families, The 1901 Project
is a transformative $7 billion private investment that will reshape
Chicago’s West Side by creating a vibrant, mixed-use district that
celebrates the city’'s unique spirit. Through new public spaces,
entertainment, retail, residential and commercial development, the
project is designed to strengthen neighborhood connections while
expanding opportunities for residents, businesses and visitors alike.

This package contains the official, approved assets for The 1901
Project, including logos, typography, renderings, photography, video
and other branded materials. It also outlines brand standards and
appropriate use guidelines to help ensure consistency and integrity
across all communications. Please refer to these guidelines whenever
developing materials that feature The 1901 Project brand.

For questions regarding the use of The 1901 Project name, logos or
other brand assets, please contact Jack Olevitch at
jolevitch@unitedcenter.com.
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Overview

The 1901 Project is a $7 billion
neighborhood investment

in the West Side of Chicago
spearheaded by the Wirtz and
Reinsdorf families. The project
aims to develop a neighborhood
where the unifying power of
sports, music, culture and
community connects the city.
Dedicated to transforming

the surface parking lots
surrounding the United Center
to foster sustainable growth,
this represents the largest
private investment in the history
of the city’s West Side. With a
focus on bridging communities
and creating a destination
without a ticket, The 1901
Project represents a bold vision
to reintegrate the neighborhood
surrounding the arena and spur
economic opportunity.

@) THE 1901 PROJECT

PHASE 1 QUICK FACTS

80,000 square feet of retail in Phase 1
6,000-seat Music Hall

180 Key Hotel in Phase 1

Improved safety and family-friendly amenities
Reimagined parking and pedestrian experience

Multiple parking garages

MASTER PLAN QUICK FACTS

$7-billion master plan over 10-15 years

55+ acres of privately owned land

5,000+ residential units

20+ acres of public green space

650,000 square feet of retail

700+ hotel keys

Improved safety and family-friendly amenities

Reimagined parking and pedestrian experience
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Boilerplates

Boilerplate text for United
Center and The 1901 Project are
included. These boilerplates
can be used on a case-by-case
basis for press releases, media
advisories and strategic project
announcements.

@) THE 1901 PROJECT

UNITED gi% CENTER

The United Center, home of the Chicago
Bulls (NBA) and Chicago Blackhawks
(NHL), is a globally recognized and
multi-use entertainment facility that has
welcomed more than 70 million fans since
opening in 1994, The United Center hosts
more than 200 events each year, including
the best sporting events, musical
performers, family shows and special
events in the industry. A commitment

to creating iconic stories, providing
superior service and creating economic
opportunities makes the United Center
one of the premier venues in the world.

For more information, visit
www.unitedcenter.com.

THE 1901 PROJECT

The 1901 Project is a groundbreaking

$7 billion neighborhood investment in
Chicago, dedicated to transforming the
area surrounding the United Center to
foster sustainable growth. With a focus

on enhancing infrastructure and creating
economic opportunities, The 1901 Project
represents a bold vision for the future of
the west side of Chicago. The project aims
to build vibrant, inclusive neighborhoods
that reflect the city’s rich cultural heritage
and dynamic spirit. Through strategic
investments and innovative solutions, The
1901 Project is committed to driving long-
term prosperity and making Chicago a
better place to live, work, and thrive.

For more information, visit
www.The1901ProjectChicago.com.

CENTER

PROJECT

UNITED THE 1901

The United Center, home of the Chicago
Bulls (NBA) and Chicago Blackhawks
(NHL), is a globally recognized and
multi-use entertainment facility that has
welcomed more than 70 million fans since
opening in 1994, The United Center hosts
more than 200 events each year, including
the best sporting events, musical
performers, family shows and special
events in the industry. The arena also
serves as the anchor for The 1901 Project,
a $7 billion transformative neighborhood
investment where the unifying power

of sports, music and culture connects

the city of Chicago. A commitment

to creating iconic stories, providing
superior service and creating economic
opportunities makes the United Center
one of the premiere venues in the world.

For more information, visit
www.unitedcenter.com and
www.The1901ProjectChicago.com.
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Approved
Creative
Assets

Please only use approved, high-
quality images and videos that
accurately represent The 1901
Project and its current or status.
Approved assets can be found
in the link below.

Approved Assets
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https://www.dropbox.com/scl/fo/kpvmlzqtirk6a9smadaey/AGO1-OEQOney_zb4CCuITPY?rlkey=zfdipebizqjog5jlxat2u0dvt&st=hxewe5xy&dl=0

The Form

Inspired by the shapes that
surround us, simple geometric
forms come together to create
an iconic 1901 monogram
embodying the project’s core
tenets of connecting and
creating. The overlaid forms
create seven divisions - each
representing a phase of the
overall project.

@) THE 1901 PROJECT
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Horizontal
Logo

The horizontal version of the
logo should be used within
horizontal spaces/containers.
Link to download logo package
below.

NOTE: The horizontal version of
the logo is preferred.

Logo Package

WHITE BACKGROUND

Full color marks should only
be displayed on a solid white
background.

If the logo is displayed over
a different light-colored
background, please use the
black version of the logo.

GREEN BACKGROUND

Full color marks should only be
displayed on the approved solid
green background color. See
Colors page for details.

If the logo is displayed over
a different dark-colored
background, please use full
white version of the logo.

@) THE 1901 PROJECT

THE 1901

PROJECT

THE 19201
PROJECT
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https://www.dropbox.com/scl/fo/jcj1t6tuws095gep1wp6j/h?rlkey=xw5l07vmd0hla7aw9f8o2hpmm&dl=0

Vertical
Logo

The vertical version of the logo
should be used within vertical or
square spaces/containers.

Link to logo download below.

Logo Package

WHITE BACKGROUND

Full color marks should only
be displayed on a solid white
background.

If the logo is displayed over
a different light-colored
background, please use the
black version of the logo.

GREEN BACKGROUND

Full color marks should only be
displayed on the approved solid
green background color. See
Colors page for details.

If the logo is displayed over
a different dark-colored
background, please use full
white version of the logo.

@) THE 1901 PROJECT

THE 1901 PROJECT

THE 1901 PROJECT
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https://www.dropbox.com/scl/fo/jcj1t6tuws095gep1wp6j/h?rlkey=xw5l07vmd0hla7aw9f8o2hpmm&dl=0

Wide Logo

The wide version of the logo
should be used within very flat
horizontal areas like a page
footer or a web banner when
necessary. This version of the
logo should not be used as a
primary logo and only displayed
in the approved solid colors to
the right. See Colors page for
more information. Link to logo
download below.

Logo Package

@) THE 1901 PROJECT

BACKGROUND GREEN

MINT

BLACK

WHITE

@) THE 1901 PROJECT

THE 1901 PROJECT

@) THE 1901 PROJECT
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https://www.dropbox.com/scl/fo/jcj1t6tuws095gep1wp6j/h?rlkey=xw5l07vmd0hla7aw9f8o2hpmm&dl=0

Colors

Approved logo and secondary
colors are outlined to the right.

@ THE 1901 PROJECT

1: Background
Green

PMS: 2411
HEX: 073719
R:7 G:55 B:25
C:75M:2Y:100 K:77

THE 1901
PROJECT

2: "Ones” Green

PMS: 363
HEX: 428832
R:66 G:136 B:50
C:64 M:0Y:100 K:24

THE 1901
PROJECT

4: White Mint
HEX: FFFFFF (Secondary)
R:255 G:255 B:255
C:O0M:0Y:0K:0 PMS: 580
HEX: CDE6BE

R:205 G:230 B:190
C:21M:0Y:38 K:0
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Font

The chosen font for The 1901
Project is Indivisible by Process
Type Foundry. Links to fonts can
be found below.

Adobe Fonts

Foundry Website

GENERAL TYPE RULES

Titles:

Titles should be title case in
bold.

SUBTITLES:

Sub should be title case in bold
at 40% of the size of the title.

Body Text:

Body text should be sentence
case in regular and 40% of
the size of the title or equal to
subtitle height.

@) THE 1901 PROJECT

Indivisible by Process Type Foundry

Thin
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890

Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890

Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Medium
ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

SemiBold
ABCDEFGHIUJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890

Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
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https://fonts.adobe.com/fonts/indivisible
https://processtypefoundry.com/fonts/indivisible/

Logo
Spacing

HORIZONTAL LOGO SPACING VERTICAL LOGO SPACING
HORIZONTAL

Minimum clear space must be
maintained on all four sides

equal to the height of the letter T. l H E 1 9 O 1
VERTICAL

Minimum clear space must be I I E O d E C I
maintained on all four sides

equal to the space between the
right edge of the 9 and the left
edge of the O in the monogram.

WIDE THE 1901 PROJECT

Minimum clear space must be

maintained on all four sides
equal to the height of the WIDE LOGO SPACING

emblem in the monogram.

@) THE 1901 PROJECT
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Logo Misuse : ;

. E[a)r?ynvf;;;;hange the colorsin 1 9 01 ,] 9 01 [@ T
. Do not scale the logo in E C T E C T P R C T

any way that it changes the
proportion of the logo.

. Do not change proportion of
any logo elements.

. Do not combine different
logo variations or secondary
elements to create a new

lockup. E 'IQO'] _Q 19()4
. Do not add an enclosure. kJ E C T AN E C

. Do not combine the logo with
any other logo to create a new
mark.

. Do not use the color
versions of the logos on any
backgrounds other than solid
white or approved green color.

. Do not separate elements ( T 1901

of the logo and use them as
solitary marks. } AN P ECT

. Do not change the type within
the logo.
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Secondary
Assets

Ancillary assets include
alternate marks, patterns and
backgrounds. These assets are
secondary pieces of collateral
that can be used in tandem with
the primary logo. These assets
should not be used without a
visible “The 1901 Project” logo.
Secondary assets can be found
in the link below.

Secondary Assets

@) THE 1901 PROJECT

1901 BLOCK FORM

a

1901 PATTERNS

BACKGROUNDS
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https://www.dropbox.com/scl/fo/kjxwd7umrgznpcibts31b/AAbYdAynZocFDpWpIlew-Yw?rlkey=ri8bv1mhvohyu98b44mht8rl4&st=8w5segkf&dl=0

THE 19201
PROJECT
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